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This year, the American Financial Services Association (AFSA) is celebrating 
its 100th anniversary! The association has certainly changed since 1916, when 
AFSA was founded by just 40 small personal loan companies. AFSA now 
represents more than 400 lenders from auto finance, traditional installment, 
payment cards, and mortgage originators and servicers, as well as an active 
group of over 180 business partner members.

Many of the changes have been regulatory in nature – the consumer credit 
industry is facing more onerous rules and enforcement actions than ever 
before, the result of which could drastically impact the availability of credit 
to Americans. From the Great Depression and a World War, to the housing 
bubble and the Dodd-Frank Wall Street Reform Act, to other economic 
downturns; times have been turbulent and unpredictable before, but the consumer credit industry has not only survived, but 
thrived during challenging times. 

The commitment to strong professional standards and, most importantly, a dedication to serve the needs of the consumer have 
been the foundation for AFSA’s success and longevity. Americans will always need cars to get to work, homes to live in, and 
credit to meet essentials of everyday life.  

Commitment to the consumer has kept AFSA members strong over the last one hundred years and it will continue to do so over 
the next one hundred. AFSA’s Education Foundation is paving the way for this future, with new and ever-expanding initiatives to 
ensure consumers have the knowledge they need to succeed financially. 

As our industry has changed, so has the direction of this report. The digital revolution with email, blogging, Twitter, Facebook and 
the ease with which we send and receive information has made the traditional “annual report” obsolete. Instead, we hope you 
will enjoy the new AFSA Connect. This report covers the period from our Annual Meeting in October through April of this year. 
You can expect this digital publication twice a year, in the spring and fall. It is our sincere hope that these documents, combined 
with the wealth of material sent by AFSA, will demonstrate the value you receive from your affiliation with AFSA.

If there is anything we can do in the future to make that membership more valuable, do not hesitate to let us know.

M E S S A G E 
FROM THE
PRESIDENT

TABLE OF CONTENTS
1. BY THE NUMBERS.....................................................................................................3
2. VALUE OF MEMBERSHIP..........................................................................................5
3. PROTECTING CONSUMER CREDIT..........................................................................7
4. MEDIA PRESENCE CONTINUES TO GROW............................................................9
5. COMPLIANCE: STAYING AHEAD OF THE CURVE................................................11
6. ON THE DOCKET.....................................................................................................13
7. RESOURCES TO PROTECT CONSUMER CREDIT & CHOICE..............................15
8. BRINGING TOGETHER INDUSTRY LEADERS........................................................17
9. AFSA COMMITTEE LIAISONS.................................................................................19



3 4

433total corporate 
member companies, 
representing 

216
active member 
companies

BY THE 
NUMBERS

182
total business 
partners

33
affiliate state 
associations

2
international 
members

1,100
employees completing
Branch Operations Basics (BOB)

3 amicus 
briefs

700,000
More than

students enrolled in MoneySKILL® 
in all 50 states

8,000+
readers and recipients of AFSA
Newsbriefs each week.

3 Twitter 
accounts

for a stream of AFSA updates
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Approximately

in attendance at the
AFSA Vehicle Finance 
Conference, the 
largest in history

10
new companies 
enrolled in 
AFSA University
with

21,825
total AFSA University licenses

18 comment 
letters

to state, federal and regulatory bodies

29 new resources for members,
including 50-state surveys, in-depth white 
papers, issue briefs and talking points



Six Years of the Independent Auto Finance Executives 
Group

This dynamic group consists of 40 independent auto finance 
companies discussing key issues and best practices to manage 
their businesses. A valuable benefit continues to be the mini-
surveys conducted by Group Leader Marguerite Watanabe on 
operational procedures that are emailed in between the three 
meetings held each year.

The State Government Affairs, Law, and Operations and 
Regulatory Compliance Committees Lead the Way in 
Sharing Critical Information

Focusing on specific areas of importance to members, the 
State Government Affairs and Law Committees work hard to 
ensure that issues affecting AFSA members are addressed. 
The Operations and Regulatory Compliance Committee help 
members understand and comply with laws and regulations to 
ensure that companies can supply credit easily.

Participation is the most important aspect of 
membership! 

1,200 individuals, more than ever before, are 
serving on committees, boards, and working 
groups. As a result, meeting attendance is 
growing for every meeting.

Increasing Member Value on the Commercial Side of 
Vehicle Finance

The Commercial Credit Committee continues to grow and 
has been exploring a solution that would create an audit 
clearinghouse allowing participating members access to data 
reports on VINs that are found to have multiple floorplan sources.

AFSA Business Partners Provide a Wealth of Technology and Innovative Solutions to Members

AFSA’s Business Partner members actively participate at all levels from supporting conferences to serving on committees, working groups 
and boards. AFSA’s 63 Premier Business Partners provide the maximum support to the association through exhibits, sponsorships and 
donated services. They are recognized with a one-to-seven star designation.

The Women’s Leadership Council Fosters Mentorship and Recruitment of Top Female Talent

The new AFSA Women’s Leadership Council held two meetings at the Annual Meeting (October) and Vehicle Finance Conference and Expo 
(March). The group focused on planning the program and speakers for meetings, developing Council membership qualifications, creating 
mentoring, networking and story-sharing opportunities, gathering resources and statistics and using technology. The purpose of the group is 
to foster executive leadership and mentorship of top female talent in the financial services industry, and to share broad-based knowledge in 
an effort to identify, promote and retain female leaders.

AFSA’s Buyer’s Guide Provides Exposure for Business Partners, Easy Shopping for Members

AFSA’s new website design provides an opportunity to showcase Business Partners in the Industry Buyer’s Guide, which features over 60 
categories from advertising services to vendor finance solutions. 

Visit www.afsaonline.org/buyersguide.

VALUE
OF MEMBERSHIP

• Stay current with a myriad of legal, legislative 
and regulatory issues impacting the industry 
at the federal and state levels

• Take part in AFSA’s sections and divisions 
covering vehicle finance, independents, cards 
and mortgages

• Access resources to improve compliance, 
vendor management and training programs

• Learn about or provide new technologies, 
solutions and best business practices to 
improve productivity and profitability and 
enhance the consumer experience

• Take advantage of peer-to-peer meetings 
that focus on specific professional areas of 
interest.
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PROTECTING
CONSUMER CREDIT

AFSA devotes significant resources to ensuring 
that policymakers understand the business of 
consumer credit and its importance to the U.S. 
economy – especially for financially underserved 
consumers. This includes emphasizing the 
benefits and features of indirect vehicle financing, 
traditional installment lending and other forms of 
consumer credit.

The association is in constant communication 
with regulators – in particular the U.S. Consumer 
Financial Protection Bureau (CFPB), Federal 
Trade Commission (FTC), Department of Defense 
(DOD), Department of Justice (DOJ), and state 
consumer credit agencies and attorneys general – 
positively influencing their rulemaking, supervision, 
examination and enforcement activities on behalf 
of its members.

PRIORITY ISSUES

Federal Level
• Structural Reform of the CFPB
• CFPB Supervision of Larger Market 

Participants
• CFPB’s Small-Dollar Lending Regulation
• DOD’s Military Lending Act Rule
• Fair Lending Enforcement
• Consumer Arbitration
• Telephone Consumer Protection Act
• Debt Collection Rules
• Small Business Lending Data Reporting
• Annual Privacy Notice Mailing Requirement

State Level
• Activist activity targeting member business 

practices
• Rate restrictions that interfere with 

members’ business models
• Opportunities to open or expand into new 

markets
• Ancillary product legislation and regulations
• Restrictions on members’ ability to collect 

debts owed to them
• Interference with indirect and direct 

automobile finance
• Homeowner association “superlien” 

priority status and potentially extinguishing 
mortgage liens

• Distinguishing the traditional installment 
lending industry from less safe and 
affordable forms of credit

• State payment card and open-end credit 
legislation

• State examination practices

Representing Members Before State Policymakers

AFSA Senior Vice President Danielle Fagre Arlowe represented the 
vehicle finance industry and traditional installment lenders during a 
panel at the Republican Lieutenant Governors Association’s Policy 
Forum. Arlowe also presented to a group of 40 state lawmakers on the 
different types of small-dollar credit products during the National Black 
Caucus of State Legislators’ annual meeting.

Ensuring Vehicle Finance Companies are Protected in 
Maryland

AFSA produced industry talking points, worked with multiple outside 
groups, and engaged a lobbyist to directly advocate against a bill 
that would require finance companies to provide funding two days 
following the sale of a vehicle, putting financial institutions in an 
untenable position. AFSA’s influence helped lead to the withdrawal of 
the bill.

Clarifying Regulations in Illinois

The National Title Solutions Forum (NTSF) noted a problematic trend 
with financed vehicle borrowers moving into Illinois from other states. 
Monthly conference calls with the state Department of Motor Vehicles 
and the Illinois Secretary of State culminated in a face-to-face meeting 
with the NTSF, AFSA and the DMV staff in January to speak with select 
members regarding the state’s new process for handling out-of-state 
titles. The NTSF had the opportunity to gain a better understanding of 
the Vehicle Services Department’s operations and to share lienholder 
comments and concerns as to how best to accomplish a shared goal 
of providing exceptional customer service to Illinois consumers.

Comment Letters Help Regulators Understand the Complexities of 
Consumer Credit

AFSA sent a variety of letters on a number of different issues:
• Comment to the DOD asking for MLA clarifications;
• Asking the FTC about a proposed auto survey and on the “Holder Rule”;
• Seeking direct vendor access to the Defense Manpower Datacenter 

Database from the DOD;
• A letter with other trades on the proposed collection of information 

relating to the National Survey of Existing Mortgage Borrowers;
• Letters on a variety of thought-provoking questions to regulators, 

including the MLA, the Telephone Consumer Protection Act (TCPA), and 
mortgage servicing;

• Collaborating with two other associations illustrating industry concerns 
on California’s proposed regulations for like-kind exchange sourcing;

• The Texas Office of the Consumer Credit Commissioner regarding 
amendments to rules for motor vehicle retail installment sales; and

• The Vermont Department of Financial Regulation regarding first and 
second versions of revisions to the state’s negative equity disclosure 
form for motor vehicle installment sales. 

Meeting with Policymakers on Priority Issues

AFSA met with the CFPB on the small-dollar lending and arbitration rules, 
several policymakers on the pending mortgage servicing rulemaking, and the 
DOD to discuss Military Lending Act (MLA) compliance issues. 

AFSAEF: Protecting Consumer Credit through Financial Literacy

Students’ enrollment in MoneySKILL® recently passed 700,000, and the 
AFSA Education Foundation (AFSAEF) goal is to surpass one million students 
by the end of 2018. AFSAEF also developed a partnership with ResCare, 
the nation’s largest one-stop workforce contractor. ResCare is now offering 
financial literacy as one of its many programs, using MoneySKILL® to enhance 
skills of job seekers. AFSAEF provided webinars to train facilitators at 350 
centers nationwide. The Foundation now offers teachers and AFSA members a 
quarterly online newsletter that answers frequently asked questions, highlights 
teachers using MoneySKILL®, and provides updates on financial literacy.

AFSA Working for Certainty in the Vehicle Finance Market

On November 18, 2015, the U.S. House of Representatives passed 
H.R. 1737, the “Reforming CFPB Indirect Auto Financing Guidance 
Act,” on a bipartisan, supermajority vote of 332-96, admonishing the 
CFPB for the uncertainty it has created in the indirect vehicle finance 
market while threatening to increase the cost of owning an automobile 
– all based upon the controversial legal doctrine of “disparate 
impact” and a discredited method of measuring disparities. The bill 
was authored with substantial input from AFSA and the National 
Automobile Dealers Association (NADA). A companion bill was 
introduced in the U.S. Senate on March 11, 2016.7 8
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MEDIA PRESENCE
CONTINUES TO 

GROW

AFSA hired an industry veteran to lead the 
Communications team late last year. That 
was followed by a full-time website and 
social media manager joining the team in 
January. These actions resulted in the three-
person Communications team engaging in 
more focused communications strategies 
and tactics to support members.

Completely Redesigned Websites

AFSA’s website was redesigned with the user in mind, offering new features including seamless access to AFSA’s resources, AFSA*Track at 
KSE Focus and member profile pages. The website was also developed to be a fully mobile-optimized platform for a user-friendly experience 
across all devices. 

The AFSA Education Foundation (AFSAEF) also redesigned its website to make MoneySKILL®, its leadership programs and financial literacy 
initiatives more accessible to all visitors. The AWARE board is also embarking on a completely redesigned web presence. 

Making Positive Connections with the News Media

AFSA now engages in proactive outreach to the news media to 
serve as a source and resource on industry issues. Staff has met 
with journalists from the Wall Street Journal, American Banker, 
the Detroit News, Bloomberg, Yahoo Finance, The Hill, and 
others to highlight issues that are critically important to AFSA 
members.

Salon Dinner Engaging Thought-Leaders in the Nation’s 
Capital

In February, AFSA hosted a salon dinner that brought together a 
variety of policymakers, think-tank economists and journalists to 
talk about traditional installment lending, especially as it relates 
to other forms of small-dollar credit.

AFSA on Superliens

In the Scotsman Guide’s Residential Edition, AFSA emphasized 
the alarming negative impact of state laws and court rulings that 
give homeowners association assessment liens true “superlien” 
priority, extinguishing mortgage liens in the Scotsman Guide.

Focus on Education in the News

AFSAEF, Toyota Financial Services and Ally Financial were 
featured in an Automotive News article last fall showcasing the 
importance of educating consumers about personal finance and 
buying and financing vehicles. The Foundation also distributes a 
widely read quarterly newsletter.

Social Media Continues to Grow

With the ever-growing presence of social media, AFSA has taken 
to Twitter to promote its message, with a separate Twitter account 
used specifically for State Government Affairs. The AFSA Education 
Foundation has also launched accounts on social media (Twitter 
and Facebook), offering tips on financial literacy for teachers and 
parents and highlighting AFSA members’ efforts in financial literacy. 

Be sure to follow all three of AFSA’s Twitter accounts to stay up-to-
date on the association’s initiatives: @AFSA_DC, @AFSA_SGA and  
@AFSAEdFnd.

The association will continue to develop its social media strategy to 
maximize the reach of its message and to enhance the members’ 
experience with the association. 

AFSA on the Airwaves

In early 2016, AFSA Senior Vice President Danielle Fagre Arlowe 
appeared on several radio stations in Colorado and South 
Dakota, as well as national radio networks, such as Bloomberg, 
telling the positive story about traditional installment lending. 

The message of “Installment Loans Work” reached more than 11 
million listeners nationwide.
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C O M P L I A N C E : 
S TAY I N G  A H E A D
O F  T H E  C U R V E

Top of Mind: Compliance Gets Dedicated Day at AFSA 
Conferences

As the regulatory landscape continues to expand, AFSA 
understands that members’ compliance with applicable laws and 
regulations is more important than ever. The 99th Annual Meeting 
saw the first-ever dedicated Compliance Day and the focus 
continued at the Vehicle Finance Conference. 

Members heard sessions from a variety of subject matter 
experts, and closed the day with “Compliance Speedsmarts,” 
a series of roundtable discussions that gave members the 
opportunity to offer best practices and have their questions 
answered by industry experts in a small group setting.

Establishing Working Groups for Emerging Industry 
Issues

Synthetic Identity Theft is a type of fraud which consists of 
wrongfully combining real and fake information to create a brand 
new identity. AFSA’s working group on this topic is focused on 
learning the intricacies of this type of fraud and identifying ways 
that AFSA members can more readily identify it. The Telephone 
Consumer Protection Act (TCPA) Working Group is tasked with 
addressing current compliance challenges with the TCPA and 
is currently developing a set of resources to help members 
comply with the FCC’s 2015 broad interpretative ruling of the 
Act. The Operations and Regulatory Compliance Committee 
has two additional working groups in conjunction with the Law 
Committee on vendor management and cybersecurity.

AFSA also continues to add information to its Compliance 
Management System (CMS) Checklist. A company’s CMS is one 
of the first items that the CFPB’s examination team will ask from 
a supervised institution.

Preparing for Federal Supervision

AFSA, in conjunction with the Financial Services Roundtable, hosted a webinar featuring officials from the CFPB to discuss the examination 
of nonbank vehicle finance companies for the first time. The webinar shed light on the CFPB’s thinking surrounding the examinations and the 
best ways for companies to prepare for a CFPB visit.

AFSA University: Your Compliance Solution 
for Training Success

AFSA University is a web-based compliance training 
program offering more than 260 courses on key 
federal financial services laws and regulations. The 
courses are tailored for both banks and nonbanks 
according to various job functions and lines of 
business. 

A new module on the TCPA and Fair Debt 
Collections Practices Act was developed for 
members earlier this year. 

Webinars with Subject Matter Experts 

AFSA’s 2015 Compliance Year in Review and 2016 Preview examined relevant CFPB activity in 2015, including enforcement actions, 
consumer complaint monitoring and examinations, as well as expectations this year and the areas AFSA members need to focus on to 
continue enhancing their compliance programs. AFSA also held webinars looking closely at the FIS Vendor Management Solution and the 
American Recovery Association’s compliance solution. 
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ON THE 
DOCKET

In addition to outreach with legislatures and 
regulators, AFSA interacts directly with the 
judiciary in the form of amicus briefs and, 
occasionally, direct legal action on behalf of 
AFSA members.

AFSA’s Law Committee, a unique gathering 
of in-house counsel for financial services 
companies, deals with all aspects of the 
legal environment facing the industry. 

13 14

AFSA Files Amicus Briefs to Courts 

AFSA joined other associations in an amicus brief arguing that 
the CFPB’s order against PHH Corporation contravenes the text, 
structure, and purpose of the Real Estate Settlement Procedures 
Act (RESPA). 

AFSA again joined its sister trades in an amicus brief asking 
the U.S. Supreme Court to review two cases out of the 11th 
Circuit that raise important questions about the scope of the Fair 
Housing Act (FHA).

AFSA submitted another amicus brief on December 2 asking the 
U.S. Court of Appeals for the D.C. Circuit to overturn the Federal 
Communication Commission’s (FCC) July 2015 Telephone 
Consumer Protection Act (TCPA) Order.

Subcommittees Focus on Member’s Needs

• Personal Loans
• Vehicle Finance
• Mortgage Lending
• Payment Cards
• Litigation
• Emerging Issues

Tackling Key Legal Issues

Small-Dollar Lending: AFSA is focused on the CFPB’s small-
dollar rulemaking. AFSA and its members have met with CFPB 
staff numerous times and provided extensive feedback. AFSA 
also keeps its members informed on developments regarding the 
rulemaking process.

Disparate Impact: With meetings on the Hill and meetings with 
the CFPB, AFSA strives to educate policymakers about the vehicle 
finance process. AFSA also keeps pushing back against the 
unfounded disparate impact accusations.

Prohibition on Class Action Arbitration Waivers: AFSA is fighting 
back against the erroneous claims put forth by the CFPB regarding 
arbitration and class action waivers. As the CFPB’s own study 
has shown, arbitration is more beneficial for consumers than class 
actions.

Lending to Members of the Military and their Families: Over 
and over, AFSA has stressed the importance of making sure 
that Servicemembers and their families have access to safe 
and affordable small-dollar credit. AFSA also works to keep its 
members informed of developments relating to the Military Lending 
Act.

Expansion of Transportation Network Companies (TNCs): 
Through a working group, AFSA is providing its members with a 
way to discuss the rapidly evolving marketplace of TNCs, such 
as Uber and Lyft. AFSA’s Law Committee was one of the few 
organizations able to secure an executive from one of the top TNCs 
to come and speak.

Future Small-Business Data Collection Requirements: By 
closely monitoring developments and forming a working group, 
AFSA has been preparing for the upcoming CFPB rulemaking that 
will require companies to collect and report data in connection with 
credit applications made by women- or minority-owned businesses 
and small businesses.

CFPB Enforcement Actions and Increased Supervision: The 
Law Committee’s distinctive environment allows for in-depth 
discussion of the CFPB’s enforcement actions and exams. The Law 
Committee has also hosted numerous expert speakers, including 
several former CFPB staff members.

Telephone Consumer Protection Act: AFSA has been working 
with the Federal Communications Commission, Congress, and with 
other trade associations to modernize the Telephone Consumer 
Protection Act. Changing this antiquated law would allow 
companies to communicate more effectively with their customers.

Operation Choke Point: This poorly-implemented policy caused 
considerable harm to many lawful businesses. AFSA worked with 
policymakers to redirect the scope of Operation Choke Point way 
from legitimate businesses.

Evolving Mortgage Rules: AFSA continues to work with other 
associations to bring clarity to the CFPB’s mortgage rules. 



RESOURCES
TO PROTECT
CONSUMER
CREDIT & CHOICE

Publications Keep Members Informed on Developing 
Issues

Activist Watch is a monthly snapshot of activist groups’ financial 
services-related activities. The association also developed 
talking points on:

• The importance of subprime vehicle finance; 
• Municipal alternative identification cards and financial 

services; 
• Benefits of expedited foreclosure processes; 
• Concerns associated with transportation network 

companies; 
• How AFSA members drive financial inclusion, and; 
• The significant consumer protection risks posed by virtual 

currencies.

Issue Briefs, White Papers & State Legislative Review/
Preview Help Members Stay Current on Trends

AFSA produced issue briefs on laws imposing debt validation 
requirements on creditors, homeowners association superliens, 
the challenges of state data breach laws, and vehicle 
repossession. 

The association also produced its annual state legislative 
preview and year-in-review, as well as new white papers on 
military lending, debt collection legislation and regulatory trends, 
vehicle specific ancillary products, and alternative identification 
cards.

Regularly Updated 50-state Surveys & Charts Mean You’re Always in the Know

AFSA regularly produces 50-state surveys and charts on priority issues so AFSA members can easily find the information 
they need. Recent surveys/charts covered issues such as:

• Vacant Property Municipal Ordinances
• Small Loan Establishment Municipal Zoning Ordinances
• State Attorney General Activities and Top Consumer Complaints
• State Laws on Dealer Documentation Fees
• Alternative Identification Municipal Ordinances

The AFSA Education Foundation Provides Key 
Programs for Members

Leadership development courses from AFSAEF offer AFSA 
members the opportunity to help their employees develop into 
thoughtful, active members of the consumer credit community. 
THE EDGE offers high-quality education, development, 
growth and enrichment tools for consumer finance industry 
professionals. The AFSA Leadership Development Program at 
the University of North Carolina allows AFSA members to invest 
in the development of their organizations’ future leaders.

Custom Legislative & Regulatory Tracking for Issues 
Important to AFSA Members

Members can monitor state legislations and regulations for all 
50 states 24 hours a day, from anywhere in the world through 
AFSA’s customized tracking system, AFSA*Track at KSE Focus®.
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2016 Vehicle Finance Conference and Expo Largest in 
History 

The 20th Vehicle Finance Conference and Expo was held March 
29-31 at Caesar’s Palace in Las Vegas, setting a record for the 
largest conference to date. Keynoter Dr. Frank Luntz, a well-
known communications professional, delighted attendees with an 
information packed session on how attendees should best use 
language to bring in customers. His suggestions were based on 
over 2,000 surveys, focus groups and ad tests, giving attendees a 
masters class in communication and public relations.

Sessions centered on car sharing and the new market, hiring, 
training and retaining millennials, as well as cybersecurity. Apple 
co-founder Steve Wozniak surprised attendees by delivering 
remarks and introducing Kevin Mitnick, one of the world’s most 
famous hackers. Attendees left with actionable advice to take back 
to their companies on critical security flaws.

The 2017 Vehicle Finance Conference and Expo will be held 
January 24-26 at the Sheraton in New Orleans prior to the NADA 
Convention.

BRINGING TOGETHER INDUSTRY LEADERS

Two Sold-Out Expos Showcase the 
Latest Innovations for Vehicle Finance 
and Installment Lending Companies

AFSA held its largest expo ever with 
70 exhibitors at the Vehicle Finance 
Conference, representing a 20% increase 
over the 2015 Expo with 17 first-time 
exhibitors from member and non-member 
companies.

Outreach to New Audiences

AFSAEF began a significant outreach 
campaign to community colleges with a 
well-attended presentation at the annual 
conference of American Association of 
Community Colleges in Chicago in April. 
More than 3,000 participants attended this 
conference.

17

AFSA’s 99th Annual Meeting A Critical Success

A content-rich and free-form discussion with CBS News Chief 
White House Correspondent Major Garrett set the stage for 
AFSA’s Annual Meeting in Boston. A variety of sessions covered 
overall consumer credit industry challenges, as well as a detailed 
overview of the political landscape as the country heads into the 
2016 election cycle. 

Boards and committees met at the Annual Meeting to discuss 
key issues and challenges the industry will face in the coming 
year. Attendees also heard from AFSA President & CEO Chris 
Stinebert, EVP Bill Himpler and VP of Communications Jack 
Ferry on what the association is doing on behalf of the traditional 
installment lending industry. The session was especially timely, 
as the CFPB’s Small Dollar Lending rule is set to be formally 
proposed sometime in the spring of 2016.

The 2016 100th AFSA Annual Meeting will be held October 24-26 
at The Breakers, in Palm Beach, Florida.
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AFSA 
COMMITTEE 
LIAISONS

Ancillary Product Working Group
Danielle Fagre Arlowe, Susan Sullivan

Business Partner Board
Tom Morano

Financial Relations Committee
Tom Morano

Human Resources Committee
Sheilah Harrison

Independents Accounting Committee
Tony Pelegrin
 
Independents Section Board
Tom Morano 

Law Committee 
Bill Himpler, Danielle Fagre Arlowe, Celia Winslow 

Law Card Subcommittee 
Danielle Fagre Arlowe

Law Emerging Issues Subcommittee 
Bill Himpler, Danielle Fagre Arlowe

Law Mortgage Lending Subcommittee 
Bill Himpler

Law Personal Loan Subcommittee 
Bill Himpler

Law Vehicle Finance Subcommittee 
Danielle Fagre Arlowe

Law Litigation Subcommittee 
Celia Winslow

Marketing Committee 
Jack Ferry, Dan Bucherer

National Title Solutions Forum 
Mark Zalewski

Operations Committee 
Susan Sullivan

Operations Regulatory & Compliance Committee 
Alejandra Krasnow

Professional Development Committee 
Susie Irvine

State Government Affairs Committee 
Danielle Fagre Arlowe, Susan Sullivan, Matt Kownacki

State Payment Card Subcommittee 
Susan Sullivan

State Mortgage Lending/Servicing Subcommittee 
Susan Sullivan

State Traditional Installment Lending Subcommittee
Matt Kownacki

State Vehicle Finance Subcommittee 
Matt Kownacki

THE Edge Advisory Board 
Susie Irvine

Vehicle Commercial Credit Committee 
Sheilah Harrison

Vehicle Finance Credit Risk Management Committee 
Mark Zalewski

Vehicle Finance Division Board
Sheilah Harrison

Washington Legislative Group
Bill Himpler

Women’s Leadership Council 
Sheilah Harrison, Danielle Fagre Arlowe

AFSA offers many committees of 
professional interest. 

For more information or to join a committee, 
contact the committee liaison below.
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Chris Stinebert
President & Chief Executive Officer

Danielle Fagre Arlowe
Senior Vice President

Michele Battaline
Director, Conference & Special Events

Jenny Bengtson
Director, Membership & Marketing

Dan Bucherer
Manager, Communications

David Casserly
Director, MoneySKILL® | AFSA Education Foundation

John “Jack” Ferry
Vice President, Communications

Justin Friedman
Director, Federal Government Affairs

Tiana Gaskins
Meetings Coordinator

Sheilah Harrison
Vice President, Member Services

Bill Himpler
Executive Vice President

James Hong
Website & Social Media Manager

Susie Irvine
President & CEO | AFSA Education Foundation

Tracy Katzenmaier
Executive Assistant & Office Manager

Alejandra Siles Krasnow
Director, Operations Compliance 

Matt Kownacki
Specialist, State Government Affairs

Perla Manuel
Corporate Secretary

Marilyn McKinnis
Senior Marketing Associate

Danielle McLean, CFE
Director, Accounting

Tom Morano
Vice President, Meetings & Conferences

Tony Pelegrin
Vice President & Chief Financial Officer

Susan Sullivan
Manager, State Government Affairs

Celia Winslow
Director, Legal & Regulatory Affairs

Mark Zalewski
Director, eBusiness Solutions

AFSA 
STAFF



Founded in 1916, the American Financial Services Association is the primary trade 
association for the consumer credit industry, protecting access to credit and 
consumer choice. AFSA provides the consumer credit industry and the consumers 
it serves with a voice in Washington, D.C., where the association is headquartered. 
AFSA members provide consumers with many kinds of credit, including traditional 
installment loans, direct and indirect vehicle financing, mortgages, payment cards and 
credit for non-vehicle retail customers.

AFSA members shape the industry’s direction and positions on a broad range of public 
policy issues that affect the consumer credit industry. No other trade group in America 
has more depth and influence on consumer finance issues.

WWW.AFSAONLINE.ORG
@AFSA_DC | @AFSA_SGA | AFSAEdFnd


